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Who are we?




What do we do?

Monitor and regulate broadcast radio,television

and subscriber television —
A27 Free-to-air radio stations CVMETV Flow
eg. RJIR, Zip FM, Mello FM, Bess watch. talk.click
FM

A3 Free-to-air television stations
eg. TVJ, CVM, Love TV

A41 Subscriber Television
Operators (Cable) eg. Flow,
Cornwall Communications, Telstar,
Logic One

A1 Mobile TV Operator: LIME TV



We will soon regulate: We do not regulate:

AElectronic Billboards AMusic on buses and taxis

ANewspapers

Alnternet Protocol TV (IPTV)

ASatellite TV




What is the law on regulating the
Electronic Media

A The Broadcasting and Radio-@&#&usion Act

A The Television and Sound Broadcasting Regulations
At KS / KAfRNBYyQa [/ 2RS F2NJ
A Directives issued by the Commission




Responsibility of Broadcasters & Cabl
Operators

A Evaluate Programmes/Channels

A Rate Programmes/Channel3,PG,A,X

A Schedule Programmes/Package Channels
A Provide Advisories to viewers/listeners
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Types of Harmful Programming

|ldentify harmful programming by following the 3 categories,
VIOLENCE, SEX AND LANGUAGE

Portrayals of violence that:

I encourage dangerous imitation
I are shown as the preferred way of solving problems

I do not accurately portray the physical, psychological

and economic conseguences of violence
I are linked to sexual intercourse

I are shown as glamorous



Types of Harmful Programming

Portrayals of sexual activity that:

A are used purely for titillation

A do not accurately portray the physical, psychological
and economic consequences of sexual intercourse

A do not demonstrate a need for maturity and
responsible behaviour by sexually active people

A show persons as objects whose main purpose is the
sexual gratification of others



Types of Harmful Programming

A Use of language that is:

I profane (tending to corrupt/offend against

community accepted standards)
| racist
I obscene

I sexist



SCHEDULING BROADCASTS

A Programmesre scheduled to prevent
exposure of children to harmful content

A Watershed established at

9:00 p.m. dalily
A watershed is a time each
day after which programming
may become increasingly adult oriented.




Importance of Scheduling




SCHEDULING FOR CABLE

A Channels are rated and filtered through cable
boxes.

Al KIyySta NFXIGSR a! € |y
avallable to subscribers who specifically
request them.



BCJ Decisions

SEXUAL CONTENT
RADIO:
DATE /TIME TRANSMITTED  Saturday, 9:001 9: 30 a.m.

MATERIAL REVIEWED (SONG)

ARéFirso Mi t etidtywéee subh mi nNh potykdem.

P u tar pan the edge, mek shi climb pan di stem. Get up.

Shi awine a brace pan di turn.

Shigettendaano fragile |1 ke a bird.
Shi nah run fram it because shi ave di nerve fi climb pan di sitten.
Shi get wah shi deserve.

Come yah gal, tun it roun a ngdgmme gal.

FIing it up andé bubble yahe. o

FINDINGS: There is sexual dialogue, discussion or
description of sexual activity and some
sexual innuendo.



./ W 5S0OAaA2ya

RADIO :
DATE/TIME TRANSMITTED Monday, 9:0071 10: 30 a.m.

MATERIAL REVIEWED

Host- Mi waan unu call an tell mi wha unu know bout Indian people, or wha
many a we refer to as coolie people. When a use de term coolie fi dis week

IS not meant to be a derogatory term. Is no disrespect or nottin ok so we

waan unu call and tell me whe unu know bout coolie people. Tell unu from
nowwhenunooa t al k bout tlva dalilnegg e cc adoel iutl
words carefully.

An den there is dis ting bout coolie nasty, why dem have dis ting say coolie
people, Indian people by definition nasty?

Caller- Dem raw fi true, dem ave a funny smell. Coolie people have a
funny smell.

Host- How you know dat to be true

Caller- Mi have some a dem wey live sida mi, some a dem mi affi
jus back off

FINDINGS- Breach Requlation (30) (b): prohibits the transmission of
derogatory statements about any per s:
or Sex.







COMMISSION DECISION

This version of the song ot Fit for Airplay
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COMMISSION DECISION

Rating S1: Mild Sexual Content

The song should not have been transmitted before 8:00
p.m.

LGQa GNYyavYAaarzy o0SGgSSy
breach of the scheduling requirements of the Code.






COMMISSION DECISION

[ AOSYaSS O0NBI OKSR UKS
Programmingdy omitting to air an advisory to
viewers of the potentially disturbing nature of
the content.



+: POLICY ISSUE

«Known boundaries being breached

cLandmark timeline of decisive regulatory action:
February 20093 Directives issued
March 2011:Notice of Breach issued to NNN,
requiring discontinuation of a
programme.

BROADCASTING
@OMMISSION



Media Output Issues
Directives of February 6 & 20 2009

A Prohibit transmission of any recording, live
presentation, song or music video from any
genre which promotes, contains references to, or
Il s ot herwise suggestive
publicly displays, simulates or instructs about
explicit sexual activities or positions;




Media Output Issues
Directives of February 6 & 20 2009

A Prohibit transmission of any live or recorded
coverage of shows, dances or events which
Include the participation of children in activities
that publicly display or simulate sexual activities
or positions whether in street parades, stage
shows or at any other event intended for adults;




The Future is DIGITAL



'R@AJCASTING




' DIGITAL TELEVISION

SWITCHDVER 2015
ACoding the video and audio

signals into a stream of ones
and zeros.

ATransmission and

reception:
The signal is digitally coded and
compressed at the transmission
end then de-compressed and de-
coded by a digital receiver.




What is

A More robust and efficient use of
transmission capacity than traditional
analogue television

I greater number of channels

I potential for high definition
television (HDTV)

I possibility of a range of interactive
services




TheBiggerPicture
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TheBiggerPicture

ABLoGS

>
we b : (2004- APoDpcAsTS
2010) ANIKis
Has changed everything. AFORUMS
Mass adoption of software and services ASOCIAL NETWORKING SITES
that offer new possibilities for AMEDIA SHARING SITES
collaboration, including: AP2pP

A/OIP




TheBiggerPicture




TheBiggerPicture

526y 2 RiPiide |
application exceeded 1 million
within 17 months

In September 2010 YouTube
reported in excess of 160 millio
mobile views per day, almost
triple the number from a year
before

Electronic Billboards

OECD Communications Outlook 2011



TheBiggerPicture
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Service Economies and Web Phases

Phase Pre-Web Web 1.0 Web 2.0 Web 3.0 Web 4.0
Timeframe 1600°'s-1994 | 1994-2004 2004-2010 2010-2015 2015-7
Era that ushered in
media such as
newspapers (1805
ated and 1814 widely Infrastructure and
printed and distributed), technology
radio (1898), and improvements that
levision (1930's) — almost eliminate
esigned for mostlhy latency, security, Wast improvements in
local or regional Software and scalability, and identity [touch, taste, sight,
audiences. Computers services provide concems, signaling a sound, and smell
eveloped for tools for large scale move to the |[technologies that
businesses, then collaboration, network as the introduce the “Social
nsumers toward the including blogs, computer and paving Brain” to completely
nd of this era. A comic |Decade of creation |podcasts, wikis, the way for a vast new |[immersive
book in 1946, ARPA in of digital media that |[forums, social wave of productivity experiences. Smart
1958, and Stanford reached wide networking sites, and innowvation by technologies track
tudents in 1973/74 laid [audiences — and media sharing |individuals and user data and
ut the vision and the creating spam, sites businesses. transform the home,
. undation for the information chaos |(photos/videos). Computing is education, vacation,
Description Jlinternet. and botdenecks. Content is king. democratized. and work experience.
The Agrarian then The Digital The Knowledge The Experience
Economy Industrial Economy Economy Economy The Cloud Economy Econormy
Rise of
folksonomies and Rise of macro and
trusted content micro-bursts of
requiring information from a vast
businesses to hawve |"social conscience™. Rise of technology
2-way or multiple- Businesses monitor the |[immersion, where
level conwversations |"social conscience” to wirtual worlds and
Rise of permission- |with consumers. deliver relevant and technology prowvide
Audience can find useful information to humans experiences
Marketing and PR used |communication and [what they need and |[consumers. that are difficult to
be like “yelling at search engines that |drive themselves Technology so easy to  |[separate from reality.
trangers”, per Seth aggregated the through the tangled |use that anyone can Infrastructure and
|Godin. Audience chaotic information |Intermet. become a dewveloper. data in the cloud, with
volume had to be large, |on the Intermet. Consumers also IT problems now solved |[only a small
because only a small Businesses had to |[engage in muli- by knowledge workers. |necessary amount of
percentage of those drive the audience |level conversations |The infrastructure for all [data held in small
reached would buy what [to their site to gain |with other of this is cloud devices for
Impact was for sale. attention. CONSUMers. computing. immediate need.
_ 2 way or multiple
Interaction 1 way 1 way dimension multiple point Translucent / Virtual

Conversation
Driver

Largehly local and
regional conversation
riven by publishers.

Business in charge
of the conversation.

Consumers largely
in charge of the
networked
conversation.
Businesses are
forced to join.

The “Social Brain™
dictates the direction of
the conversation.

The individual and
"Social Brain”™ in a
wirtual world (the
Wirtual Brain™) drives
the experience and
dictates the intake
and sharing of
knowledge, as well
as the direction of the
conversation.

Technology
Driver

Heads of business

chose technology

Businesses drove

technology.

People become

technology drivers.

The “Social Brain™
becomes the

technology driver.

The “Virtual Brain” is

the experience driver.
~-Yrema Mangum



TheBiggerPicture
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TheBiggerPicture

A More and more the
traditional media are
competing with
alternative and new
media for the S,
AYVRAOARdAzZ € Q @
and for the advertlsmg
dollar



TheBiggerPicture

A Asinternational consumers become bombarded by
media iImages, the regional AV sector will be pushed
able to compete In terms of relevance, reach and
guality



TheBiggerPicture

A Wireless and compression technologies are lifestyle game
changers

U Youth are extremely attracted to these new portable
multimedia devices, which are being heavily marketed
youth populations.



The New economy/Digital Society Childre

|

Y IBorn 19822005. Technology veterans (grew up with
W 'Internet/ multiprocessing skills)

|Experts in cultural immersion m \MTube] facebook

|Active in the networked world with a global mindset

|5NJ\Q’5§NJ§ 2F 420A1t aySi

| Oriented to team work/comfortable working in groups

| Collaborative




THE DIGITAL REVOLUTION

A Media consumers ability to make their own
decisions about content and how to treat it
points to a different regulatory environment.

AwS3dz | GA2y Aa fSaa |
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THE DIGITAL REVOLUTION

A UN Convention on the Rights of the Child,
I NUAOEfS Mo Y adalasa i
the right to freedom of expression; this right
shall include freedom to seek, receive and
AYLI NI AYF2NNIOGAZY 27
YSRAI 2F GKS OKAf RQa



THE DIGITAL REVOLUTION

A UN Convention on the Rights of the Child,
I NOAOES mMT Y NBI dzA NB?
appropriate guidelines for the protection of
children from information and material
injurious to his or herweld SA y 3 ®¢

A Media education must be made a central part
of the basic entitlement of every child to
freedom of expression and the right to
Information.



DIGITAL LITERACY

A Children must be
empowered through Media
literacy :

the ability to access
understandand create
communications in a variety of
context) @

A Society of uploaders rather
than downloaders



MEDIA LITERACY PROJEC

BCJ partnership with UNESCO,
Joint Board of Teacher Education,
Ministry of Education




